
ANALYTICS & INSIGHTS



ABOUT KliKKi.
A Nordic Digital Marketing Agency
KliKKi is a leading Nordic Digital Marketing Agency with 
offices in Helsinki, Stockholm, Copenhagen and Oslo. 
Our focus is to provide data and technology driven media 
optimization services that maximize the total effect of our 
customer’s marketing budgets and increase their sales. The 
clients are major international brands and advertisers primarily 
based in the Nordic region. 

KliKKi is part of the Nordic Morning Group, the leading communication group in the Nordics.



Better decisions based on analytics and insights
Our approach within Analytics & Insights is based around 
a clear definition of the KPI’s that are needed to drive our 
clients’ businesses forward. We translate those requirements 
into tracking and measurement needs that will provide us 
with relevant and accurate data. Our analysts then interpret 
that data and present insights in a way that will support 
operative as well as management and business decisions.
Digital marketing is all about measurement, insights and 
accountability. KliKKi’s Analytics & Insights services are 
performed by some of the best digital and marketing 
analysts in the industry. In 2008 KliKKi became the first 
agency in the Nordics to attain Google Analytics Certified 
Partner (GACP) accreditation, and has since conducted a 
large number of high profile analytics projects for local and 
global clients.
KliKKi also provides training and education within each of 
our service areas to help accelerate the transformation of 
your marketing. Our trainings come as standard packages 
or tailor-made to your needs. Training can be a good way to 
initiate the awareness and potential of Marketing Analytics 
within your business as well as take your organization to the 
next level of maturity within the field.
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GOOGLE ANALYTICS AUDIT 
Problem
How should Google Analytics be structured? 
Who should be using the tool and why?
What are the best practices of defining what KPIs to  
track and monitor? 
How should the governance around quality assurance  
and implementation be handled?

Solution
KliKKi will analyse the client’s current Google Analytics 
set-up and the governance around data & insights in 
general. This will lead to valuable insights regarding 
opportunities for improvements. 

Result
The client gets insight into its maturity around 
data-driven analysis and a clear map of the areas 
of improvement which exist in the various tracks  
to get to a higher maturity level.
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www.klikki.com/services/maturitytest



GOOGLE ANALYTICS SET-UP 
Problem
Existing Google Analytics set up is flawed or non- 
existent with difficulties measuring the business value of 
digital channels.

Solution
Create a measurement framework based on the com-
pany’s clear business objectives. Starting with business 
needs and customizing the platform accordingly.  

Result
Easier and faster analysis in Google Analytics 
that is tailored to the business and enables 
better decision making.

We are passionate about 
results. Success for us 
is when your marketing 
investment can be 
clearly translated into 
measurable results in a 
transparent way.

”



REPORTING AND DASHBOARDS
Problem
Hard to make decisions and to see patterns in the data 
due to poor or non-existent reporting structure.

Solution
Customized dashboards and reports including analysis 
and insights based primary on data from Google Analytics 
but also from other data sources e.g. CRM systems, other 
digital platforms etc.

Result
Better decisions can be made due to customized reporting 
solutions that give actionable insights to the organization.



ATTRIBUTION MODELLING 
Problem
How do marketing activities contribute to sales? When 
using a last-click attribution model, the value of upper 
funnel channels are lost, giving a skewed view of the 
ROI of each channel. This leads to faulty decisions being 
made when it comes to budget allocation.

Solution
By using a relevant attribution model for 
your business and gaining insight into how 
different channels contributes in the customer’s entire 
digital journey gives a vastly improved dataset on which to 
base budgeting decisions upon.

Result
Results in customer journey insights and 
recommendations how the digital media budget can be 
optimized.

The purpose of marketing attribution 
is to quantify the influence each 
impression has on a consumer’s 
decision to make a purchase or convert.

”

SOCIAL

Visit 1: 15%

DISPLAY

Visit 2: 40%

EMAIL

Visit 3: 20%

PAID SEARCH

Visit 4: 25%

This is an example of how different channels contributes in the customer´s digital journey.



BEHAVIOR ANALYSIS
Problem
How do users behave and interact with your digital 
interfaces?

Solution
Analyze and identify key patterns on user behavior.

Result
Insights into behavior allows one to solve various 
problems and optimize and personalize the site with more 
customized pages.

DEVIATION ANALYSIS 
Problem
Uncertainty has arisen due to identified discrepancies in 
Google Analytics data and/or with data in other systems. 
Can we really trust data in GA?  

Solution
Insights regarding deviations are delivered to you, clearly 
explaining why the numbers are different.  

Result
Instead of discussing what numbers that match, time can 
be spent on acting on the outcome of the figures.



TRAINING 
KliKKi is a Google Analytics certified partner and offers 
customized training courses within the following areas:

Google analytics

Google Tag Manager

Attribution modelling

Deviation and behaviour analysis

Technology will  
transform the entire  
marketing process  
into a better and  
faster new industry.

”



We challenge and 
transform established 
marketing to boost 
the business for our 
customers.

”SUPPORT
KliKKi is a Google Analytics certified partner and  
offers support in Google Analytics:

By phone or e-mail

Consultant stationed at your office
 



ANALYTICS & INSIGHTSCONTACT US
www.klikki.com  |  info@klikki.com


